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Module Aims  

The aim of this module is to identify and analyse some of the key contemporary issues that 
are pertinent to the Hospitality sector.  The course content will focus on those issues that are 
deemed to be the most significant for this sector at the time of teaching.   
  
Each year three key issues will be explored on the module, one from each of the following 
themes: Technology, Global hotel brands, Country culture and Hospitality, Sustainability, 
Human Resources, New Trends in Hotel Design and Operational Management. 
 

 

Intended Learning Outcomes 

 

Key skills for employability 
 

KS1 Written, oral and media communication skills 

KS2 Leadership, team working and networking skills 

KS3 Opportunity, creativity and problem solving skills 

KS4 Information technology skills and digital literacy 

KS5 Information management skills 

KS6 Research skills 

KS7 Intercultural and sustainability skills 

KS8 Career management skills 

KS9 Learning to learn (managing personal and professional development, self- 

 management) 

KS10 Numeracy 

 

At the end of this module, students will be able to Key Skills 

1 

 

Undertake appropriate and selective research in the 

hospitality industry  

 

  

KS6  

  

2 
Critically analyse a range of key contemporary issues 
affecting the Hotel sector  

  

KS1 KS5 

KS6  

3 
Critically evaluate how the global and national hotel brands 
impact on the tourism sector  

KS1  

KS5  

KS6  

4 
Critically analyse the development of ethical and sustainable 

practices in hospitality, in an international context  

KS1  

KS5 KS7 

KS6  

5 
Debate the complex cultural and sociological issues raised by 
the development of the hospitality industry in new tourism 
destinations 

KS1  

KS6  

KS7  

 
 
 
 
 



 

Transferable skills and other attributes 

 Written skills 

 IT skills 

 numeracy 

 study & research skills 

 problem solving 

 analytical skills  

 

Derogations  

 
None 
 

 

Assessment:  

Indicative Assessment Tasks:  

Indicative Assessment One:  
 
Portfolio of research that includes information and materials compiled by the student 
throughout the course, as well as a critical summary of the research that has been collected. 
 

Assessment 
number  

Learning 
Outcomes to 
be met 

Type of assessment 
Weighting 
(%) 

Duration  
(if exam) 

Word count 
(or equivalent if 

appropriate) 

1 1-5 Portfolio 100%  4,000 

 

Learning and Teaching Strategies: 

 
This module will be delivered through a combination of lectures and tutorials for in-depth 
discussions and group work. Use will be made of case studies as appropriate. Field trips to 
hotels will be conducted.  
  
Tutorials for this course will be structured around material identified by students from their 
own research and wider reading and this will be assessed through the compilation by 
students of a portfolio of materials they have collected throughout the module, along with an 
analytical commentary written by the student. 
 

 

Syllabus outline: 

This module will serve as a forum for the discussion of hospitality management issues:  
  
1. Hospitality trends and predictions 
2. Global hotel brands and the impact on the host communities 
3. Trends in the design and type of hotels as a dynamic phenomenon, influenced by 

global events and tourism demand  



 

4. Contemporary issues from the hospitality industry will be explored in lectures to 
include at least three topics, including one from each of the areas of   

4.1. Global Hotel Brands   
4.2. Country Culture and Hospitality  
4.3. Sustainability  
4.4. Human Resources and Cultural Issues 
4.5. Human Trafficking  
4.6. New Trends in Hotel Design 
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Journals  

 

Annals of Tourism Research 

Tourism Management 

Journal of Travel Research 

International Journal of Hospitality Management 

International Journal of Contemporary Hospitality Management 

Journal of Hospitality and Tourism Management 

 

Websites 

 
Chartered Management Institution  
  
Institute of Hospitality 
 

www.institueofhospitality.co.uk  

http://www.managers.org.uk/
https://www.instituteofhospitality.org/
http://www.institueofhospitality.co.uk/


 

student membership allows access to latest journals and reports 

 

CMI Library 

 

www.managers.org.uk – Chartered Management Institution 
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